


Little Tokyo Two

Little Tokyo Two is a collaborative and creative shared working
environment that is driven to empowering small businesses and
entrepreneurs to succeed. I oversaw the redesign of their website
coming into 2018, transitioning from bold styling into the current
more sophisticated feel.

Web Design
Wireframing
User Interface Design
User Experience Design
Illustration
Icon Design
Social Content Creation

Brochure Design

https://www.littletokyotwo.com/ f y


https://www.littletokyotwo.com/
https://twitter.com/littletokyotwo
https://www.instagram.com/littletokyotwo/
https://www.facebook.com/littletokyotwo/

Little Tokyo Two present unique value for start-ups and young
businesses. Users have a smooth transition into this culture within the
first few viewports of the landing page as the eye is led through key
selling points of the product they have on offer.

16+ Page designs 40+ Custom icons
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Our Blog

Great content at your fingertips
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Using Business As A Force
For Good: 6 Tips for
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The Hackathon Survival Handbook

Customer Experience Finance People Marketing Member Stories

Author: Jock Fainweather Created 26th of November, 2017
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How to prepare for a hackathon: the survival guide «
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Childrens Hospital
Foundation

Children’s Hospital Foundation helps sick kids by funding life-saving
medical research, investing in vital new equipment, and providing
comfort, entertainment, support and care for children and their
families. They required two phases of development for a new research
branch of the Hospital Foundation and the second was for the design of
a landing page to promote a major donation push.

Website Design
Wireframing
Icon Design
Information Graphics
Email Template Design

Social Content

°
https://www.childrens.org.au/ In y


https://www.childrens.org.au/
https://twitter.com/childrensorgau?lang=en
https://www.linkedin.com/company/childrensorgau/

DONATION PAGE

a huge donation drive for massive returns!
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FLEXIBLE LANDING PAGES

designed for flexible CMR systems; dynamically
changing depending on the user source.
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Download Our Brochure
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Thanks for getting in touch

Hey there Joan,

thanks for getting in touch with us today, we wanted to follow up to ensure you had all the information you needed.
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Russo Business
School

Russo Business School is the destination for people who want to
acquire the business acumen skills required to succeed in the
globalised world. They’re staff bring a unique focus on building
leaders, giving students the edge that they need to continue their
studies at university or to enter the workforce with that x-factor.

Website Design
User Interface Design
User Experience Design
Icon Design
Brand Evolution & Style Guide
Brochure Design
Stationery Design

Email Template Design

https://www.russo.qld.edu.au/ In


https://www.russo.qld.edu.au/
https://www.linkedin.com/company/russo-business-school/
https://www.facebook.com/RussoBusinessSchool/

Unparalfeled education for the
next wave of ploneers

Russo Business School required a new look and style to
incorporate their next venture into higher education courses.

The focus here was to create a fresh, cool and edgy appeal

on an existing foundation brand; paving the way for their

intentions in the industry.

What sats us apart

Grodiwate Stary

Must our Board
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Thanks, we've received
your message



The Russo Blog
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Tamarindo

Tamarindo is a specialist PR, marketing and communications advisory
focused on the renewable energy, maritime and financial services sectors.
They came to us for a more holistic website refacing, which was more fitting
of their personality in the industry.

Illustration
Storyboarding
User Interface Design
Web Design

Icon Design

)
www.tamarindocomms.com In y


https://twitter.com/TamarindoComms
https://www.linkedin.com/company-beta/3105268/
http://www.tamarindocomms.com

Tamarindo is a significant place in our client’s origins.

We wanted to recreate the beach, that moment, and the best of Costa
Rican lifestyle in this digital experience.
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VECTOR

CONCEPT

Flexible artwork made to suit the
project needs. The client needed to
utilise the artwork for use in print
and cross-media marketing assets.

TEXTURE




Intuitive storytelling can be measured by it’s ability to immerse the

user. This website utilizes multiple levels of parallax at each chapter

to create a complex and evolving form of perspective, enhancing the
sense of belonging at this moment in time.
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Inkpath

Inkpath is a simple-to-use, powerful management interface which allows you
to get a comprehensive view of a students’ development. Manage courses, set
smart goals tied to real activities, track attendance and feedback, and run
great reports: Inkpath is a complete solution for the 21st century university.

Responsive Website Design
User Experience Design
User Interface Design

Icon Design

www.inkpath.co.uk y


http://www.inkpath.co.uk
https://twitter.com/InkpathUK

Inkpath

Smartphone App

“The best skills
tracking app in
the world.”

( 1 Management

g Inkpath

The Skills Tracking App

Inkpath is about people performance as well as
course performance. Our simple-to-use, power-
ful management interface allows you to get a
comprehensive view of your students’ develop-
ment. Manage courses, set SMART goals tied to
real activities, track attendance and feedback,

- and run great reports: Inkpath is a complete
solution for the 21st century university.
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Dr Bug's
Microbe Mayhem

Bust those bugs and create some microbe mayhem! This game aims to educate
children on the importance of correct use of antibiotics and the difference
between bacterial infections and viral infections. Made in collaboration with
Oxford Pharmagensis.

Lead Creative Director
Illustration
Character Design
User Interface Design
User Experience Design

Animation Design

http://www.pharmagenesis.com/drbug/ y


https://twitter.com/hashtag/MicrobeMayhem?src=hash
http://www.pharmagenesis.com/drbug/
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First time pLay through

An educational breakdown of in-game interactions and gameplay
which can be revisited from the homescreen.




0006

nload
[ S App Store



Bodle
Technologies

Bodle Technologies is a progressive spin-out organisation from Oxford
University. They are pioneering advanced optoelectronic solutions for next
generation reflective displays. Bodle Technologies are able to design ultra-

thin film structures such that white light is reflected back as red, green,
or blue.

Website Design
User Interface
Responsive

Wireframing

°
http://bodletechnologies.com In y


http://bodletechnologies.com
https://twitter.com/BodleTech
https://www.linkedin.com/company-beta/10287819/

Colour-changing, game-changing technology

Our innowative, films are able ta control colour
. g il powes
NRER R G MR -

Smarter Glazing

Depasited onbo glass cur technalogy can nstantly
darken in specific regions for localised shading or
[personal privacy, a5 well as be used to design dynamic,
in-glass colour displays.

Tighter Security

We can deploy ultra-high resolution optical security
rarkings with nearly unbreakable security featwres
within currencies, official documnentation and
high-value goods.

Technology

Pigments are not required in our utra-thin coloured
films. Instead, colour is generated by an optical
nana-cavity and is then controlled by modulating the:
refractive index of the active Layer (3 phase change alloy).



Details
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Primary Colour
Hex Code: #3e3ads

H1 Heading

Main Page Heading
Font-family: Cabin
Font-style: Bold
Font-color: #2e3a48
Size: 42px
Line-height: 50.4px
Letter-spacing: 10

Colour #2
ex Code; #725eec

Support Colour #3
Hex Code: #5895f3

H2 Heading

Landing Page Sub-titling
Font-family: Cabin
Font-style: Bold
Font-color: #3e3a48
Size: 30px
Line-height: 36px
Letter-spacing: 10

Paragraph

Font-style: Regular
Font-color: #3e3ad8
Size: 20px

Line-heigh

BODLE

]

About Us

s founded in 20

DEIES wa:

Font-family: Droid Sans

Support Colour #2
Hex Code: #40b66e

Support Colour #3
Hex Code: #40b66e

Paragraph.signpost

Font-family: Droéd Sans
Fant-style: Regular
Font-color: #fffT
Size: 22px
Line-height: 36px




Hetty’'s Hospital

This application is designed to relieve anxiety in children making a visit to
the hospital. It is centered around a young girl names Hetty who is visiting
the hospital for an upset tommy. On her adventures to the hospital, she meets
several children who are undergoing other operations. There are loads of fun
games for ages 2-8 to engage with throughout the key educational storyline.

Character Design
User Interface Design
Illustration

Animation

https://play.google.com/HettysHospital/


https://play.google.com/store/apps/details?id=air.com.globalinitiative.HettysHospital

Choose a character and learn about their storyline through vocals, visual and a description for those
children that can read. After selecting a story the user will meet a child and learn about how they
came to the hospital, they are guided through their operations and also get to practice on Dino; a soft
toy of Hetty'’s.

Hetty has a sore tummy and needs to |
tests run on her
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Reuters Institute
for Journalism

The Reuters Institute for the Study of Journalism marks the University
of Oxford’s commitment to creating an international research centre
in the comparative study of journalism.

Brand Creation
Layout Design

User Interface

https://reutersinstitute.politics.ox.ac.uk y


https://reutersinstitute.politics.ox.ac.uk
https://twitter.com/risj_oxford
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About the logo

The logo has been created to reflect the constantly moving, ever evolving nature of the
Reuters Institute. It is dynamic and relevant, and is constantly adapting to an ever

changing world.

The icon has been designed to comfortably reflect the crest of the University of Oxford
logo that it sits alongside - highlighting a strong association with the prestige of the

Sow,

e

W
FI\EISI'JI;IF?I_I}%E UNIVERSITY OF
FOR THE STUDY OF JOURNALISM OXFORD
v REUTERE || @) SXFORD

University whilst still maintaining a unique character.




BRAND DEVELOPMENT

Design geared at reflecting the diversity of the entities invloved in the Reuters

organisation. A brand that is looking to a future developing and delivering quality news in
the digital market.

SHAPE TEMPLATING .
’ e | S \
! // a AN \
/I ,' : AN \\
1 AY
/ P ‘\
1
. Azmsoompemsooees Y y
\ \ 1 ! I
\ \ 1 f
\ \\\ | 1 !
\ SN 1 /
\ vl ) /
\ /
N \ ot )
\ ' // /
AN Lo #
\\ /|__ //
N ‘7 .
Se A -7
~ o >
s== , -
S
D g9
"‘ S
CONCEPTS Q ‘ ‘
R ot |
ol “
et -,
L 4
o Ibo. o © e ©
0 g° %'’ % 700 K
. @ o . . .‘ ® .
®
. .. ® ) [} °
,. °. % : ;. e
® o, ") o,

FULL COLOUR SIMPLIFIED SINGLE COLOUR






Global Initiative

This incorporates a broad range of internal marketing work I have produced
for Global Initiative.

Illustration
Print Design
Layout Design
Web Design
UX Design
UI Design

°
https://global-initiative.com f In y


https://global-initiative.com
https://twitter.com/initiative_uk
https://www.linkedin.com/company-beta/1002326/
https://www.facebook.com/InitiativeNewMedia/

FLEXIBLE ASSET DESIGN FOR A CREATIVE WEBSITE

ABOUT | SERVICES | WORK | CAREERS | BLOG | CONTACT

‘ 2
initiative ™

web - mobile - brand - strategy

WORLD-CLASS WEB DEVELOPMENT, DESIGNED CONFIDENT. FUNCTIONAL.

We're a full service digital agency advancing
development practices and driving user
experience further.

WE MAKE DIGITAL PROJECTS

02

Websites, branding, and all things design. Rather than just
surfing the wave of the digital revolution, we strive to craft it;
differentiating our clients and making new rules.




IN THE HEART OF OXFORD

03

An hour from London but a million miles from London
we're lucky to have the be: tfllwuld b tflh tI g

city, smart people, and dauntles:

FOR THESE GUYS

04

< Our clients are unique d h (G oject Wf >

strong proof websi t
apps, b d and strategies.

ACHIEVING THESE THINGS FOR THEM



ACHIEVING THESE THINGS FOR THEM

It's not enough to work and be pretty; Our projects have to return
value. We approach every vision bold, new ideas using tried
and tested methodologies. Our results speak for themselves.

BEST IN FIELD

BY DOING IT THIS WAY*

You'll meet with Gareth, one of our directors, first. He will being by understanding and sharing your vision, bringing ideas and
clarity to its execution. You'll end up with an extensive brief outlining exactly what you'll be getting.
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6 tips to choosing an agency s Wiorkwith 3 supplie whe uses
. evidence based thinking, where
Relationship $. it " -
Find an agency that doesnt oy ; U8 Experience
k" Whoever you wark with, snsure

saff work g
Youl m:mhw L 'S they've been anound the block 3
F 3 . Few times, delivering workd-class

( . r | peojects for great brands.

outseuree amphing, where all their |

(Choose an agency that uses
| 5 o test-driven development with
You need 1 be taken seriousty oo automated testing of code and
Know that yeu have a directline 1 Eesure y U, You shauld be spending on
the director, not just an interrmediary. fhinkl ha tiest pric 1 faatures, not bug-fixing.

These super sexy A6 booklets pack an agency story telling
punch! There are 30 pages on brand awareness and digital
success stories, that we are always enthusastic to talk about.
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What's the deal? Get in touch PY
We'd love to chattoyou aboutyour @ 3335 George Street (]
project so stop in for a coffee*. Oxford OX1 2AY )
We're just down George Street right R, +44(0)1865 0 PY
in the centre of town. @ Ggobalinitative.com °
Hey, bring the whole team! % ideas@global-initiative.com PY
W Ginitiative_uk
“other hot drinks available T ®
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Lean, clean digital machine... ... brewed Agile
We hate waste. You hate waste. Agile means being able to change your mind. Inspiration doesn't stop once the project starts,
Imagine a team which doesn't have endless it multiplies; your ideas evolve and so your
meetings, where building customer value into work project needs to be able to evolve with them.

isa culture, not an afterthought. Picture a project
where experts across the board work intimately with
the client to achieve a goal, fluidly incorporating new
ideas as they do so. Imagine this, but where it
doesn't cost you the earth.

Being Agile is being in control.

Now you're thinking lean.
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global-initiative.com
¥ @initiative_uk

THEWORLD-CLASS
DIGITAL AGENCY
THAT GIVES BACK

oxFoR
UNIVERSITY WARWICK

Global
(] og © o
initiative
web - mobile - brand - strategy

global-initiative.com
¥ @initiative_uk

WHAT WE'VE BEEN
UP TO THIS YEAR

Websites »

CHRIST CHURCH

Complete digital overhaul for the
University’s most iconic college

@« Apps

LOOP ENERGY SAVER

Real time energy monitoring app
fori0S, Android, and in browser

Games =»

HETTY’S HOSPITAL
Reducing children's anxiety
when visiting hospital by
making an interactive, gamified
story of the experience
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LEST

OF ORANGE

FROZEN CRANBERRIES 50 0
CASTER SUGAR
\ #

1. Place everything into large preserving jars or back into it's original bottle. Seal and
shake well.

2. Shake every day for a week, then every week for the next 3 to 6 weeks depending on
your flavour preference.

3. (Optional) Strain the gin in a muslin-lined sieve and serve neat, on ice or top with
tonic water.
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the folowing groups:

2. INTERNATIONAL
POLICYMAKERS

4. TECHNOLOGISTS
5.GCSCC STAFF
6INTERESTED PARTIES
(JOURNALISTS, MEDIA
BUYERS ETC)
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Vocsta

Vocsta is a music mobile application that connects people across the globe.
It invites them to participate, contribute, vote and streamline the careers of
young amateur, but talented, musical artists. Think Who’s Got Talent; only for
a wider community.

User Interface Design
Mobile Application
Prototyping
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WHO'S GOT TALENT

Vocsta is an online community for talented
individuals, to submit and feedback on music and art
across the globe. 4

Round 1: Movie Week
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Afro Avenue

Afro Avenue is a social platform for like-minded individuals, looking to share
ideas, motivation and product ideas. It is also a marketplace for businesses
and individuals to sell and share unique products.

Website Design
User Interface Design
Icon Design

Illustration

www.afroavenue.com f y


https://twitter.com/afroavenue
http://www.afroavenue.com
http://instagram.com/afroavenue

A new type of
community

Sharing content has
never been so easy
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Mahar Inga

Meldan

Ria Wilson

Female, 24

Photography student living in East London.
Love taking photos of the amazing
characters that live in my neighborhood,
and sharing their stories. Also love hanging
out with my armazing family and friends.
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Details

Colour Palette
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Avatars & Icons
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Neutral Female Male
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Store Product

Buttons & Bits



Hippograph

An internal project, produced in our ‘after school’ program. Hippograph is a
unique graphing tool which can be used to record and track any event. Users
can have instant widget aces where they can one-button record, comment and
view their graphs at any time.

Branding
User Interface

App Design

http://hippograph.co.uk


http://hippograph.co.uk
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Care Companion

The online companion tool for monitoring the wellbeing of your loved ones,
stay in touch with crucial care information and record daily activity in our
safe space.

Branding
Website Design

User Interface Design



Welcome to Care Companhon
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Online journal for Monitor your Recommended Browse & save
day to day events mood over time resources foryou  useful contacts
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Browse and save contacts

Browse through relevant resources, and save your favourites

Dementia UK
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Dementia UK Mr J Jones
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01865 720999 "
Dementia U

01865 720999 info@dementia.org

Mr J Jones
33-35 George Street,
Oxford,

OX1 2AY

info@dementia.org
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Oxford,
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Find the most useful resources

Browse through relevant resources, and save your favourites

Carers UK AGE UK Website
-
Includes ad campaigns, directory, Visit Age UK today for help, information
n and publications, Carers UK and advice or to see how..
View Summary Go to Resource = | Go to Resource "‘_
— Age UK
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Save to My Resources e 15
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Monday 31st October
Physio Appointment & Edit
100pm

Tough day today - Fred was in lot of pain
from his hip and couldnt eat breakfast.
Tried to get him to come on a short walk
around the green after lunch but we didn't
get past the front gate before he had to
come back and sit down.

Personal Journal
Keep track of when things happen

Wedneday 2nd November

Walk on the hills # Edit
1117 arn
Fred was feeling a lot better so we

managed to get him up to the Beacon -
beautiful day he loved it!
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Wedneday 2nd November
Walk on the hills & Edit
3.00pm

I wasn't able to get Fred out of bed until
11.00am today as he was suffering from a
migraine. He had two paracetamol which
did get rid of it eventually, and after he'd
had some breakfast (tea and two slices of
toast with strawberry jam) he was a lot
more settled. Sat out in the garden in the
afternoon and read his book.




Branding

A collection and selection of brand design from the last 2-3 years.
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