


https://www.littletokyotwo.com/

Little Tokyo Two
Little Tokyo Two is a collaborative and creative shared working 
environment that is driven to empowering small businesses and 
entrepreneurs to succeed. I oversaw the redesign of their website 
coming into 2018, transitioning from bold styling into the current 

more sophisticated feel.

Web Design

Wireframing

User Interface Design

User Experience Design

Illustration

Icon Design

Social Content Creation

Brochure Design

https://www.littletokyotwo.com/
https://twitter.com/littletokyotwo
https://www.instagram.com/littletokyotwo/
https://www.facebook.com/littletokyotwo/


16+ Page designs 40+ Custom icons

Little Tokyo Two present unique value for start-ups and young 

businesses. Users have a smooth transition into this culture within the 

first few viewports of the landing page as the eye is led through key 
selling points of the product they have on offer. 









https://www.childrens.org.au/

Childrens Hospital 
Foundation

Children’s Hospital Foundation helps sick kids by funding life-saving 
medical research, investing in vital new equipment, and providing 

comfort, entertainment, support and care for children and their 
families. They required two phases of development for a new research 
branch of the Hospital Foundation and the second was for the design of 

a landing page to promote a major donation push.

Website Design

Wireframing

Icon Design

Information Graphics

Email Template Design

Social Content

https://www.childrens.org.au/
https://twitter.com/childrensorgau?lang=en
https://www.linkedin.com/company/childrensorgau/


OBVIOUS BANNER AND CTA’S

HOVER STATES WITH PURPOSE

a huge donation drive for massive returns!

DONATION PAGE



I can see that you have been looking through our About Us page. We hope you could find all the information you required. If not I 

have attached a brochure to this email which should help you learn more about how we are helping children and hospitals in need.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 

feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi.

Hey there Joan,

thanks for getting in touch with us today, we wanted to follow up to ensure you had all the information you needed.

              Barry

Marketing Director

Childrens Hospital Foundation

Thanks for getting in touch

Please give to our children

DONATE NOW

designed for flexible CMR systems; dynamically 
changing depending on the user source. 

FLEXIBLE LANDING PAGES





https://www.russo.qld.edu.au/

Russo Business 
School

Russo Business School is the destination for people who want to 
acquire the business acumen skills required to succeed in the 

globalised world. They’re staff bring a unique focus on building 
leaders, giving students the edge that they need to continue their 
studies at university or to enter the workforce with that x-factor.

Website Design

User Interface Design

User Experience Design

Icon Design

Brand Evolution & Style Guide

Brochure Design

Stationery Design

Email Template Design

https://www.russo.qld.edu.au/
https://www.linkedin.com/company/russo-business-school/
https://www.facebook.com/RussoBusinessSchool/


Fresh perspective

Russo Business School required a new look and style to 

incorporate their next venture into higher education courses. 

The focus here was to create a fresh, cool and edgy appeal 

on an existing foundation brand; paving the way for their 

intentions in the industry.



Parent to inner page



Granular filter controls

Dynamic Content

Gentle call to action

Relevant content



www.placeholder.co.uk

Tamarindo
Tamarindo is a specialist PR, marketing and communications advisory 

focused on the renewable energy, maritime and financial services sectors. 
They came to us for a more holistic website refacing, which was more fitting 

of their personality in the industry.

Illustration

Storyboarding

User Interface Design

Web Design

Icon Design

www.tamarindocomms.com

https://twitter.com/TamarindoComms
https://www.linkedin.com/company-beta/3105268/
http://www.tamarindocomms.com


Tamarindo is a significant place in our client’s origins.
We wanted to recreate the beach, that moment, and the best of Costa 

Rican lifestyle in this digital experience.



Flexible artwork made to suit the 
project needs. The client needed to 

utilise the artwork for use in print 

and cross-media marketing assets.
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Intuitive storytelling can be measured by it’s ability to immerse the 

user. This website utilizes multiple levels of parallax at each chapter 
to create a complex and evolving form of perspective, enhancing the 

sense of belonging at this moment in time.





Get in touch

Get in touchclose

menu Sign up

View more blog post s

ICONS



www.placeholder.co.ukwww.inkpath.co.uk

Inkpath
Inkpath is a simple-to-use, powerful management interface which allows you 
to get a comprehensive view of a students’ development. Manage courses, set 

smart goals tied to real activities, track attendance and feedback, and run 
great reports: Inkpath is a complete solution for the 21st century university.

Responsive Website Design

User Experience Design

User Interface Design

Icon Design

http://www.inkpath.co.uk
https://twitter.com/InkpathUK


 The Skills Tracking App

Inkpath is about people performance as well as 

course performance. Our simple-to-use, power-

ful management interface allows you to get a 

comprehensive view of your students’ develop-

ment. Manage courses, set SMART goals tied to 

real activities, track attendance and feedback, 

and run great reports: Inkpath is a complete 

solution for the 21st century university.





Available on the App and Play Store now



www.placeholder.co.uk

Lead Creative Director

Illustration

Character Design

User Interface Design

User Experience Design

Animation Design

Bust those bugs and create some microbe mayhem! This game aims to educate 
children on the importance of correct use of antibiotics and the difference 

between bacterial infections and viral infections. Made in collaboration with 
Oxford Pharmagensis.

Dr Bug’s
Microbe Mayhem

http://www.pharmagenesis.com/drbug/

https://twitter.com/hashtag/MicrobeMayhem?src=hash
http://www.pharmagenesis.com/drbug/




Character design that evolves during gameplay



First time play through
An educational breakdown of in-game interactions and gameplay 

which can be revisited from the homescreen.



22 3:00



www.placeholder.co.uk

Bodle Technologies is a progressive spin-out organisation from Oxford 
University. They are pioneering advanced optoelectronic solutions for next 
generation reflective displays. Bodle Technologies are able to design ultra-

thin film structures such that white light is reflected back as red, green,
or blue.

Website Design

User Interface

Responsive

Wireframing

Bodle 
Technologies

http://bodletechnologies.com

http://bodletechnologies.com
https://twitter.com/BodleTech
https://www.linkedin.com/company-beta/10287819/






www.placeholder.co.uk

Character Design

User Interface Design

Illustration

Animation

This application is designed to relieve anxiety in children making a visit to 
the hospital. It is centered around a young girl names Hetty who is visiting 

the hospital for an upset tommy. On her adventures to the hospital, she meets 
several children who are undergoing other operations. There are loads of fun 
games for ages 2-8 to engage with throughout the key educational storyline.

Hetty’s Hospital

https://play.google.com/HettysHospital/

https://play.google.com/store/apps/details?id=air.com.globalinitiative.HettysHospital


Choose a character and learn about their storyline through vocals, visual and a description for those 

children that can read. After selecting a story the user will meet a child and learn about how they 

came to the hospital, they are guided through their operations and also get to practice on Dino; a soft 
toy of Hetty’s.











https://reutersinstitute.politics.ox.ac.uk

Reuters Institute
for Journalism

The Reuters Institute for the Study of Journalism marks the University 
of Oxford’s commitment to creating an international research centre 

in the comparative study of journalism.

Brand Creation

Layout Design

User Interface

https://reutersinstitute.politics.ox.ac.uk
https://twitter.com/risj_oxford


REUTERS
INSTITUTE

The logo has been created to reflect the constantly moving, ever evolving nature of the 
Reuters Institute. It is dynamic and relevant, and is constantly adapting to an ever 
changing world. 

The icon has been designed to comfortably reflect the crest of the University of Oxford 
logo that it sits alongside - highlighting a strong association with the prestige of the 
University whilst still maintaining a unique character. 

About the logo 



SHAPE TEMPLATING

Design geared at reflecting the diversity of the entities invloved in the Reuters 
organisation. A brand that is looking to a future developing and delivering quality news in 
the digital market.

FULL COLOUR SIMPLIFIED SINGLE COLOUR

BRAND DEVELOPMENT

CONCEPTS





www.placeholder.co.uk

Illustration

Print Design

Layout Design

Web Design

UX Design

UI Design

This incorporates a broad range of internal marketing work I have produced 
for Global Initiative.

Global Initiative

https://global-initiative.com

https://global-initiative.com
https://twitter.com/initiative_uk
https://www.linkedin.com/company-beta/1002326/
https://www.facebook.com/InitiativeNewMedia/


W E  M A K E  D I G I TA L P R O J E C T S
0 2

Websites, branding, and all things design. Rather than just 
surfing the wave of the digital revolution, we strive to craft it; 

differentiating our clients and making new rules.

WORLD-CLASS WEB DEVELOPMENT, DESIGNED CONFIDENT. FUNCTIONAL.

We're a full service digital agency advancing 
development practices and driving user 

experience further.

01
02
03
04
05
06

A B O U T    |    S E R V I C E S    |    W O R K    |    C A R E E R S    |    B L O G    |    C O N T A C T

FLEXIBLE ASSET DESIGN FOR A CREATIVE WEBSITE



I N  T H E  H E A R T  O F  O X F O R D
0 3

An hour from London but a million miles from London prices, 
we’re lucky to have the best of all worlds; a beautiful bustling 

city, smart people, and dauntless aspiration.

F O R  T H E S E  G U Y S
0 4

Our clients are unique and so are their projects. We focus on 
strong relationships and stunning, future-proof websites, 

apps, brands, and strategies.

A C H I E V I N G  T H E S E  T H I N G S  F O R  T H E M
0 5



B Y  D O I N G  I T  T H I S  W AY *
0 6

You’ll meet with Gareth, one of our directors, first. He will being by understanding and sharing your vision, bringing ideas and 
clarity to its execution. You’ll end up with an extensive brief outlining exactly what you’ll be getting.

A C H I E V I N G  T H E S E  T H I N G S  F O R  T H E M
0 5

It’s not enough to work and be pretty; Our projects have to return 
value. We approach every vision with bold, new ideas using tried 

and tested methodologies. Our results speak for themselves.

BEST
BUY 81%

BEST IN FIELD



These super sexy A6 booklets pack an agency story telling 
punch! There are 30 pages on brand awareness and digital 

success stories, that we are always enthusastic to talk about.





THE WORLD-CLASS 
DIGITAL AGENCY

THAT GIVES BACK

global-initiative.com
@initiative_uk

WHAT WE’VE BEEN
UP TO THIS YEAR

global-initiative.com
@initiative_uk

BEST
BUY 81%

BEST IN FIELD
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Global Initiative | Global Cyber Security Capacity Centre
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TERMS & 
CONDITIONS

Global Initiative | Global Cyber Security Capacity Centre
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distinctiveness. Your portal relaunch will be exclusive to you and designed with your 
research centre and customers in mind.

timeliness. Whenever you inform us of any amends you require we will tell you within 
one working day, when the amends will be completed.

professionalism. We will be helpful and courteous at all times; our customer service is 
at the core of our culture.

clarity. We will provide you with a detailed project specification to ensure that both you 
and we are clear about the objectives and scope of the project.

outcome. We won’t embark upon on your portal relaunch until we’re both agreed on its 
overall purpose and intended outcomes.

peace of mind. We will stick to the budget and outlined project specification like glue. 

scope of the project, which we will be happy to quote for on the same terms as the original 
agreement.

satisfaction. After discussion of your design spec and customer requirement we will 

with ideas but we do want you to be happy with your decision.

engineering. 

technical advances.

communication. One of our senior team is available to speak to on the phone 9am to 
5pm, Monday to Friday. If you prefer ‘face-to-face’ we are here in Oxford for you to visit 

control. Your website statistics will be available at all times 24/7. You will be able to 
monitor your own website’s performance whenever you need.
 
reliability. We will test our work thoroughly before we release your website to the wild. 
We also give a free 60 day warranty for all our work.

ethics. We will not knowingly commit to unethical trading or development practices, even 
if you or any other client asks us to.

OUR 12 POINT GUARANTEE



52 page template
24 master page-types, 400+ assets,
76 cross-references and hyperlinks

Global Initiative | Global Cyber Security Capacity Centre
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TARGET
IMPORTANCE

TARGET
IMPORTANCE

TARGET
IMPORTANCE

TARGET
IMPORTANCE

AGE
BRACKET

AGE
BRACKET

AGE
BRACKET

AGE
BRACKET

4. TECHNOLOGISTS
5.GCSCC STAFF

6.INTERESTED PARTIES 

3. MULTILATERAL AND 
REGIONAL ORGANISATIONS, 

GLOBAL DONORS
Suppliers and facilitators to states, helping 

them achieve cybersecurity capacity through 
understanding of identity duplications, 
potential synergies and funding options

1. GOVERNMENT OFFICALS

programmes or strategies for cybersecurity, seeking 
up-to-date knowledge and research

2. INTERNATIONAL 
POLICYMAKERS

GCSCC will appeal to a diverse set of stakeholders but particular relevance will be given to 
the following groups:

Global Initiative | Global Cyber Security Capacity Centre

26.8%

69.0%
4.0%

Chrome [58.0%]

Other [2.9%]

IOS [31.4%]

Android [65.7%]

Android [62.4%]

IOS [30.1%]

Windows Phone  [3.7%]

Other [3.8%]

 Browser use %

Tablet use %

Mobile use %

Safari [4.6%]

Firefox [14.9%]

Microsoft Explorer/Edge[12.7%]

Opera [1.7%]

Other [8.1%]

38

Disability Discrimination Act 1995/2005

act states that it is “unlawful for a service provider to discriminate against a disabled 

basically means that for users who are either partially or completely deaf or blind, facilities 
must be in place to make content on the site available to them.

We do this by ensuring whatever code or technologies we use adhere to the World Wide 
Web Consortium’s Priority 1 and 2 guidelines.

Mediums
Although it is taken for granted that the GCSCC  website will render appropriately on all 
major browsers and all major PC and Mac platforms, it is also desirable to make content 
available to alternative platforms as well (such as iPhones, other mobile phones etc) , 
along with all major and recent mobile devices (smart, not dumb). Provision can be made 
for content delivery although this might be unnecessary. We will support the most recent 
versions of each major browser make at the time of commencement (Chrome, Internet 
Explorer, Firefox, Safari, Opera). We will not support browsers beyond a certain age or 
quality. 

ACCESSIBILITY DEFINITION

Breakdown of support by device and browser

Global Initiative Ltd
33-35 George Street
Oxford, OX1 2AY 

loudly.repair.lime

+44 (0)1865 203100

ideas@global-initiative.com

www.global-initiative.com

@initiative_uk

/company/global-initiative-ltd

/initiativeNewMedia

/global_initiative

/global-initiative

/ginitiative/

Global Initiative | Global Cyber Security Capacity Centre

You can find us on George Street.
We’re the black door opposite Jamie’s Italian.



POP IN FOR ONE ANYTIME



Vocsta
Vocsta is a music mobile application that connects people across the globe. 

It invites them to participate, contribute, vote and streamline the careers of 
young amateur, but talented, musical artists. Think Who’s Got Talent; only for 

a wider community.

User Interface Design

Mobile Application

Prototyping



Home Competition Noti cations MorePro le

Home Competition Noti cations MorePro le

Cause I’m a Man

230 Views

10 Shares

VOCSTA

WHO’S GOT TALENT

Vocsta is an online community for  talented 
individuals, to submit and feedback on music and art 
across the globe.

PREVIEW, RATE AND
SHARE MUSIC FROM THIS

WEEKS SUBMISSIONS

U
X
&
U
I

You have recieved 168 votes in
this weeks competition, for:

‘CAUSE I’M A MAN

VOTE FOR YOUR FAVOURITES
AND HELP THEM GROW



Afro Avenue
Afro Avenue is a social platform for like-minded individuals, looking to share 

ideas, motivation and product ideas. It is also a marketplace for businesses 
and individuals to sell and share unique products.

Website Design

User Interface Design

Icon Design

Illustration

www.afroavenue.com

https://twitter.com/afroavenue
http://www.afroavenue.com
http://instagram.com/afroavenue






Details

Colour Palette

Neutral

Store Product

Female Male

Primary Button Hover Completed

Avatars & Icons

Buttons & Bits



www.placeholder.co.ukhttp://hippograph.co.uk

Hippograph
An internal project, produced in our ‘after school’ program. Hippograph is a 
unique graphing tool which can be used to record and track any event. Users 

can have instant widget aces where they can one-button record, comment and 
view their graphs at any time.

Branding

User Interface

App Design

http://hippograph.co.uk






Care Companion
The online companion tool for monitoring the wellbeing of your loved ones, 
stay in touch with crucial care information and record daily activity in our 

safe space.

Branding

Website Design

User Interface Design







Your online companion tool for monitoring the wellbeing of your loved ones, stay in 
touch with crucial care information and record daily activity in our safe space.



Branding
A collection and selection of brand design from the last 2-3 years.






